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Product: BeatBox Beverages
Problem to solve: The product is mostly
targeted toward women.
USP: Beatbox beverages contain 11.1%
alcohol in a environmentally friendly
container. It is low-calorie, low-sugar,
gluten-free, and it is not expensive.
ldea/Execution: We want to reposition the
product so it Is more appealing to men.
Many don't want to try BeatBox because it's
"a girly drink" (colorful & fruity).
Tagline:

'Keep It sweet tonight, bitter tomorrow"
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500 ML (16.9 FL 0Z)
THREE 5.63 FL OZ SEI
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